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TO OUR MEMBERS
2008 and 2009 HAS BEEN AN EXCELLENT YEAR FOR THE MEDICAL TOURISM
ASSOCI ATI ONE, OUR MEMBERS, AND THE MEDI CAL TOUR!

MTAds growing membership network joined together to
the world. Our primary commitment to upholding and providing best practices involving safety and quality when
dealing with patients crossing borders for healthcare was central to our work on this initiative. Together, we
worked to create a positive environment to foster growth for our member companies. MTA also expanded the
array of educational programs we provide to our members inclusive of up to the minute important
information in assisting our member companies in developing, growing and seizing upon market opportunities.

The MTA serves as the voice of the Medical Tourism Industry globally throughout the world. In 2008 and 2009 the
MTA advocated for better transparency for patients who cross borders for healthcare. We Worked on
educating international employers, associations and insurance companies on the opportunities available to them
through medical tourism alternatives and reinforced the availability of high quality of healthcare within these
global healthcare options. The MTA has worked hard to promote its membership network and to educate the
general public, insurance companies, relevant association and private sector employers on the importance of
working with MTA members.

In September 2008, the MTA held the first ever medical tourism convention in the world referenced as the World
Madical Tourism & Global Health Congress, in San Francisco, California. This event was targeted towards
international insurance companies, medical tourism facilitators and employers interested in finding
international healthcare partners to send patients to. Over 850 attendees gathered from over 45 countries and
53 exhibitors and sponsors highlighted their services at this Congress. In October 2009 the MTA hosted the 2nd
World Medical Tourism and Global Health Congress, with approximately 1,500 attendees, 160 speakers and over
120 exhibitors and sponsors from over 60 countries. This was the first -ever event for insurance companies,
government agencies, hospitals, facilitators, medical and other associations coming together to openly discuss
medical tourism and learn about medical tourism trends while building and networking business relationships.
The Congressf6s focus on relevant and timely industr
coordination within an international healthcare environment were just some of the major tracks presented at
this world -class Congress event.

The MTA expanded itdés relationships with a number 0
governments, leading medical tourism facilitators and top international hospitals. Through these efforts, the
medical tourism industry providers witnessed some of the first greenfield medical tourism programs

(j) lemented between health insurance companies and employers. The MTA has been conducting complimentary
workshops around the world in its continuing effort to raise awareness and educate providers and governments

on the opportunities in medical tourism and the central benefit of continuous improvements in the quality of

care at a local level. Simply put, the trend of healthcare globalizing and commaoditizing is here to stay in this

21st century.

The MTA also has worked diligently in opening regional offices and appointing Strategic Development Officers
(SDOs) to build and manage those offices. The MTA currently has offices in United Arab Emirates, Turkey, Israel,
Argentina, and Costa Rica.

The MTAds 3rd World Medical Tourism & GI| ob aZ4th,AEG IntLds
Angeles, California, USA, www.MedicalTourismCongress.com

The Medical Tourism Magazine continues to be a huge success both in print and online version
www.MedicalTourismMag.com. Distribution extends worldwide, and consumers from over 60 countries read each
issue of the magazine. As the only magazine in the world dedicated to medical tourism and cross border
h zﬂl:hcare the Medical tourism Magazine assists in educating patients, insurance companies, employers,

o'fi , & . az 'S In educat .
medical tourism facilitators, hospitals, clinics, associations, individuals and other agencies on the most relevant

issues within the growth of medical tourism. Recently the MTA also launched the online Health Tourism
Magazine, www.HealthTourismMagazine.com, the only magazine in the world dedicated to health and wellness,
inclusive of hot topics such as medical spas, integrative medicine, prevention, and the A -Z of wellness
treatments.

Looking ahead in 2010, the clarion call for medical tourism and cross border healthcare has never been greater.
The recent economic debacle and lingering recessionary pressures worldwide are forcing countries throughout
the world, multinational corporations, regional business, insurance companies and all employers to reevaluate

how much they spend on healthcare and where they spend those dollars.

It is the MTAds primary goal that every patient cCroc
access to the highest quality of care, with access to full transparency, and receive the proper aftercare with
patient safety protocols firmly established in place. Since inception the MTA has been committed to aligning our
organization with best practices, inclusive of transparency in our management operations.

Sincerely, Wﬂ Renee-Marie Stephano, W Jonathan Edelheit
President CEO


http://www.medicaltourismcongress.com
http://www.medicaltourismmag.com
http://www.healthtourismmagazine.com
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Assistant Secretary

Vivian Ho
Chief Development Officer

Prem Jagaysi
Chief Marketing Officer, Dubai

Jessica Johnson
Director of Operations

Gabiriella Vicuna
Global Program Coordinator
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Strategic Development Executive, Argentina
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INCOME

Special Education
Programs
26%
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49%

Branding Programs

14% TN

Advertising
11%
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Payroll
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Communications
26%
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THE POWER OF MEMBERSHIP

MTA is the only global trade association in the Medical Tourism Industry representing the
interests of hospitals, healthcare providers medical tourism facilitators, insurance companies
and more, by providing educational assistance and networking opportunities to its 300+
members throughout the world. MTA, along with its members, aims to achieve a common
goal: providing patients with the highest quality of healthcare and protecting patient safety
when patients cross borders for healthcare.

MTA REPRESENTATION AROUND THE WORLD

e Voice of the Industry : The MTA has offices located around the world and growing!

e US locations ~ Florida, California

e International Offices ~ Costa Rica, Argentina, South Korea, Israel, Turkey, United Arab Emirates

e MTA ~ maintains key relationships with insurance companies, governments, hospitals and medical tourism
facilitators throughout the world

EDUCATION

e Familiarization trips

e Bi-Weekly MTA Newsletter with up to date news and activities in medical tourism

e Bifi Monthly Medical Tourism Magazine both in print and online ( www.MedicalTourismMag.com)

e Bi-Monthly Health Tourism Magazine online (www.HealthTourismMagazine.com)

e Educational webinars

e Workshops

MEDICAL TOURISM MAGAZINE

www.MedicalTourismMag.com NIEdlCEIlTOUI‘lSI‘I]
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The only publication in the medical tourism industry
Available in both print and online versions ( www.MedicalTourismMag.com)
Promotes MTA members

Educates patients, insurance companies, medical tourism facilitators,
hospitals and moreé

Addresses issues in quality, accreditation, patient safety & legal issues
Highlights top hospitals and countries

Provides cutting edge news in medical tourism

Addresses future trends in medical tourism

Thousands of print issues delivered around the world

Online version read by over 100,000 in over 60 different countries

Read by insurance companies, governments, medical tourism facilitators,
hospitals, healthcare providers and patients

Readership exceeded 100,000 by the end of 2009

Your Guide to Overseas Medicine

Your Guide to Overseas Medicine
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http://www.medicaltourismmag.com
http://www.healthtourismmagazine.com
http://www.medicaltourismmag.com

HEALTH TOURISM MAGAZINE
www.HealthTourismMagazine.com

w ¢ Ith Tourism
M A G A Z | N E
Dedicated to education and raised awareness of health, wellness,

integrative and medical wellness issues %

Focuses on how health tourism can 0cc — W
treatments
MEDIAKIT

Available online on a bi -monthly basis it
0Sisterodo magazine to Medical Tourism :
Promotes MTA members

Provides cutting edge news in health tourism

Addresses future trends in health tourism

Online version read by thousands in over 40 different countries
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